


Brittany Thomas
5 of Public Relations

Dear Shelly.

First, 1 would like t© thank you for the time YOU
celations i several of my classes at Wayne State Université o how relevant

public relations is to everyday life and that itisa practice very & t any ndustry-

You will be happy t© know that 1 gmduated fast fall W 1 lations and

will be starting @ neW public relations role with a local non-profit
was able 10 gecure an emry-level public relations position with Provi N food
redistribution agency in Cloverlawn. Mich.. and 1 am looking forward t© D tical use of

all the skills and tools you provided me with during MY time at Wayne Sta

Providence Pantry 15 2 local non-profit orgamzaﬁon that focuses on salv.

food before 1t becomes Waste and providing the food to local organizations that aid 11}

hungry- We intercept OUf food from grocery stores. restaurants. stadiums. banquet I

other venues. load them onto our fleet of 33 trucks. and send them out to high schog)s. €
shelters. rehabilitation centers. and other organizatiom that have a goal of provxdm
community And, of course. none of this 15 at any cost to our partner orgamzmions‘. Not only
1 secure MYy dream entry-level job. 1 also managed t© gecure this job at one of the most respect
pon-profits the Metro Detroit area. Funny enough. the TRIO Upward Bound Program at
Wayne State University {s one of the organizations we deliver food to regularlv‘. We have two

main goals at Providence Pantry, and they are 10 reduce food waste and eliminate hunger.

‘
Providence Pantry 15 @ member of Feeding America, which 15 America’s leading orgamization for
food banks and food rescue agencies. .
As a public relations assistant with Providence Pantry. my main duties will include l S

panuefmg with local orgamzmions for food collection and distribution, event planmng and
organization has esmblished itself. we 7 1 0 e
N !
Thank you-. again, for all of you 1 C ] a v t 9
as proud of my new venture as Tam.
. “C y °

marketing, writing for the nou—profn' s blog, website. and social media channels. develop
ongoing marketing strategy for our services, collaborating with do

further our cause, and identifying potemial customers and voluntee

organiza(ion. Providence Pantry also happens 1© be going through a redesig

to help my sen1of public relations specialists with the creation of our nex

statement! We are prepar'mg to take P

Sincerely.
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Logo /7/

Providence, in biblical terms, refers to ility
to preserve and govern all things.

i

Providence also has the word "provide" in it, w ,
its core, is one of the three main goals of the
organization.

Brown and tan are warm tones, which, along with the
heat waves, provide a feeling of warmth and comfort.
Comfort food is commonly starchy, and many starches
are a shade of brown (bread!) Brown also conveys
quality, strength, hospitality, nature, wholesomeness
and the outdoors! These are all the most essential
aspects of Providence Pantry.

The logo itself is made up of bread, fish, and lea
tail). The bread and fish are not only food, whigf i
perfect for the company, it is also representgdi

OVIDENCE
God's provision. This is, again, where pur gets NTRY

¢

the term "providence" from. The legv@€are 7 i
representation of the environmegnt/J@rt RodedistiigltigIAGEncy
enriched by the reduction in foo \ est waste.
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@:Erittany Thomas, APR

Public Relations Assistant

47172 Champion Ln, Ste: 121
Cloverlawn, Ml 48011 USA

P: 513-987-6543
N F: 513-866-8161
* & Brittany.Thomas@provpantry.org

&ww.providencepantry.org
- Liberate - Enrich

L

Business




Mission Statenent

PROVIC eV« PANTRR\ STRIVES...




é/,ExternaI Publics O((\

/// Food Distributor
Sponsors § Capuchin Sou chen
* Feeding Americ O

* Blue Apron

* The Rachel Ray Founﬁatikg/

Food Partners \ %
 Costco Wholesale @ e D ree Press

W te University

.
GIean:r@nmunity Food Bank

oit Public Schools

* llitch Holdings, Inc. Saints Soup Kitchen and Food Pantry

P AUC R T Detroit Rescue Mission Ministries

e Gordon Food Servi

e IKEA Holdini@ WIBK ( 2@5)

*  Subway RQ\H S WXYZ-TV (C 6 News)
Q Metro Times

e Detr S




ternal Publics

O

Volunteers % Workers %

 WSU MSW students Truck dnvers@,
DPS students aIvagers

spect search committee 4

Church groups

and Development

Senior center groups

Rehabilitation groups ctors

Corporate groups dmlnlstr

Community mdmduaib. - Event planners@ hosts



Thank You!





